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Hone Your Vision, Shift Your Energy, Make Your Move John Wiley & Sons
Wine regions are attracting increasing numbers of tourists through tours, wine festivals and events, and winery, restaurant and cellar door
experiences. Using a host of case studies from Europe, North America, South Africa, Australia and New Zealand this book reviews the latest wine
tourism research and management and marketing strategies. The book highlights the lessons learnt for wine, tourism and related industries and
concludes by examining the future of the wine tourism industry.
Factors that contribute to the success of regularly occurring open-air music festivals from an organizational perspective Kogan Page
Publishers
The Insider's Guide to Making Money in the Music Industry. Millions dream of attaining glamour and wealth through music. This book reveals the
secrets of the music business that have made fortunes for the superstars. A must-have for every songwriter, performer and musician.
Billboard Routledge
This manual was prepared as part of a technical assistance project aimed at strengthening the capacity of least developed countries to effectively

mobilise resources through the use of venture capital funds. It provides guidance on the preparation of business plans which can be applied to a wide
range of businesses, including start-ups, expanding businesses, production or service firms in any sector, small, medium or large corporations, joint-
stock companies, and nationally or internationally active companies.
How Not to Promote Concerts & Music Festivals John Wiley & Sons
It has taken Liverpool almost half a century to come to terms with the musical, cultural and now economic legacy of the Beatles and popular music. At
times the group was negatively associated with sex and drugs images surrounding rock music: deemed unacceptable by the city fathers, and
unworthy of their support. Liverpudlian musicians believe that the musical legacy of the Beatles can be a burden, especially when the British music
industry continues to brand the latest (white) male group to emerge from Liverpool as ’the next Beatles’. Furthermore, Liverpudlians of perhaps
differing ethnicities find images of ’four white boys with guitars and drums’ not only problematic in a ’musical roots’ sense, but for them culturally
devoid of meaning and musically generic. The musical and cultural legacy of the Beatles remains complex. In a post-industrial setting in which both
popular and traditional heritage tourism have emerged as providers of regular employment on Merseyside, major players in what might be described
as a Beatles music tourism industry have constructed new interpretations of the past and placed these in such an order as to re-confirm, re-create
and re-work the city as a symbolic place that both authentically and contextually represents the Beatles.
Music Trades Penguin
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During the 1990s, Austin achieved "overnight" success and celebrity as a vital place for independent filmmaking. Directors Richard Linklater and
Robert Rodriguez proved that locally made films with regional themes such as Slacker and El Mariachi could capture a national audience. Their
success helped transform Austin's homegrown film community into a professional film industry staffed with talented, experienced filmmakers and
equipped with state-of-the art-production facilities. Today, Austin struggles to balance the growth and expansion of its film community with an
ongoing commitment to nurture the next generation of independent filmmakers. Chainsaws, Slackers, and Spy Kids chronicles the evolution of this
struggle by re-creating Austin's colorful movie history. Based on revealing interviews with Richard Linklater, Robert Rodriguez, Mike Judge, Quentin
Tarantino, Matthew McConaughey, George Lucas, and more than one hundred other players in the local and national film industries, Alison Macor
explores how Austin has become a proving ground for contemporary independent cinema. She begins in the early 1970s with Tobe Hooper's horror
classic, The Texas Chainsaw Massacre, and follows the development of the Austin film scene through 2001 with the production and release of
Rodriguez's $100-million blockbuster, Spy Kids. Each chapter explores the behind-the-scenes story of a specific movie, such as Linklater's Dazed and
Confused and Judge's Office Space, against the backdrop of Austin's ever-expanding film community.
Black Enterprise iUniverse
Allen’s Festival and Special Event Management, Essentials Edition serves as a concise yet comprehensive, step-by-step handbook for modern event
management. This Essentials edition gives students contemporary lessons and insights that they can relate to. It brings theory to life through copious
practical examples, illustrative diagrams and unique case studies demonstrating best practices and pitfalls. Industry experts from across APAC’s
event planning sector have contributed content to key contemporary topics including sustainability, risk management, project management and
strategic alignment to client goals. This edition also features Wiley’s Future Student Guide, a unique tool which provides expert and practical advice
on career preparedness making for more future-ready graduates.
An Interdisciplinary Perspective John Wiley & Sons
From Björn Again to the Illegal Eagles, from Black Stabbath to the Essex Pistols and the Bootleg Beatles, tribute bands comprise a significant sector of
many national music scenes. Access All Eras is the first book to examine the tribute and cover band phenomenon and its place within the global
popular music industry. The ability of tributes to reinforce or challenge the very idea of stardom is explored through studies of imitations of various
iconic pop and rock performers, including Elvis, the Beatles, Jimi Hendrix, ABBA and the Beach Boys. Analysis of such tribute acts can tell us much
about how the meanings of performers and performance circulate globally, and are resisted or accommodated by local music cultures in the
commercialisation of live and recorded memories. The book also looks at music industry attitudes towards imitation, including copyright issues and
the use of multimedia performance techniques to deliver the ‘authentic’ tribute experience. It offers an insight into how understandings of nostalgia
and celebrity circulate within contemporary society and are connected with other media and leisure industries. Access All Eras is key reading for
students in popular music, media studies, cultural studies, arts, music, sociology, performing arts and popular culture studies.
A Common Sense Guide to Breaking into the Music Industry Penguin
Whether the art form is theater, dance, music, festival, or the visual arts and galleries, the arts manager is the liaison between the artists and their
audience. Bringing together the insights of educators and practitioners, this groundbreaker links the fields of management and organizational
management with the ongoing evolution in arts management education. It especially focuses on the new directions in arts management as education
and practice merge. It uses cases studies as both a pedagogical tool and an integrating device. Separate sections cover Performing and Visual Arts
Management, Arts Management Education and Careers, and Arts Management: Government, Nonprofits, and Evaluation. The book also includes a
chapter on grants and raising money in the arts.
Blessing of the Blossoms Arcadia Publishing
Seminar paper from the year 2016 in the subject Business economics - Business Management, Corporate Governance, grade: 1,7, Anglia Ruskin
University, language: English, abstract: The role of the project manager in the give case is to make sure that the project team and the contractors
deliver an outcome that meets the client’s wishes and expectations. The given task does not specify any certain outcomes the promoter wants us or
our contactors to provide, the only goal for him is to host a music festival on the 9th of April in 2016. It is not specified how much profit he expects to
make from the festival nor is the information provided which other outcomes he hopes to achieve by hosting this festival. The overall goal is to
organise a festival which will be successful in terms of financial profit on the one hand and on the other hand will also provide further benefit for the
community in the aftermath. The festival aims to support local musicians and give them an opportunity to perform in front of a large audience to
extent their publicity. Most of the music festival’s profit will be used to support schools in the area by giving away new instruments for their music
classes. The promoter will get 20% of the profit, but in return he will gain positive publicity by showing that he cares about the area and the
development of the local community.
Management and Production of Concerts and Festivals United Nations Publications
"Let's face it, just because I stick out my tongue a lot and spit fire doesn't mean I have any qualifications to advise anyone on relationship, money or
career issues. I don't. Yet I've lived with a beautiful woman for twenty years with never a cross word between us, in a relationship based on honesty
and full disclosure. I've amassed a fortune--and "expert business people" work for me. And for three decades I've been in KISS--a band that has scaled
the heights and broken every possible record, from album sales to touring to merchandising and licensing. What I have and have always had (thanks
in full to my mother's wisdom) is an abiding faith in me. Call it a "life philosophy": a philosophy about money (mine!) and happiness (mine again). It
works for me. It can work for you!
The Live Music Business John Wiley & Sons
THE MOST TRUSTED GUIDE TO SONGWRITING SUCCESS For 34 years, Songwriter's Market has provided the most complete and up-to-date
information songwriters need to place their songs with music publishers, record companies, record producers, managers & booking agents, music
firms, and more.In the 2011 Songwriter's Market, you'll find: • Hundreds of songwriting placement opportunities, including how each market is
different from the next and how to find success. • Interviews with songwriting legends, such as Mark Mothersbaugh (Devo) and Even Stevens, who's

written for everyone from Kenny Rogers to Martina McBride. • Power-packed articles on taking charge of your career, including how to navigate social
media sites and find alternative routes to songwriting success. • Plus, the basic nuts and bolts of the songwriting business are explained, including
how to submit songs, the proper way to handle Copyright, how to identify scams, negotiating contracts, what royalties are (and how to get them), and
more. • Listings for songwriting organizations, conferences, workshops, retreats, colonies, and contests. Take charge of your songwriting career today
with the 2011 Songwriter's Market.
Rewriting the Business Rulebook M.E. Sharpe
In its 114th year, Billboard remains the world's premier weekly music publication and a diverse digital, events, brand, content and data licensing
platform. Billboard publishes the most trusted charts and offers unrivaled reporting about the latest music, video, gaming, media, digital and mobile
entertainment issues and trends.
A Rough Guide To The Dark Side Routledge
Cultural heritage and contemporary arts benefit from being showcased in events. Arts-related events are each unique in reflecting local culture; they
may be therefore spontaneous (street art and so on) or planned (i.e. studio tours or arts festivals). The Arts and Events explores the nature and
complexity of managing arts events and fills a significant gap in the available literature. It investigates the history, development and management of
arts events to offer much needed insight into creating economic, social and cultural capital. It therefore contributes to a greater understanding of how
arts events can create a beneficial experience for the individual and the community as well as their future sustainable development. The title explores
a broad range of events from around the globe including: inspirational events for building creative (social, cultural and human) capital; affirming
events for encouraging links to cultural identity or heritage; pleasurable events that offer enjoyable recreational, leisure and touristic experiences;
enriching events that create opportunities for personal growth and/or to sell products or experiences, and finally, celebratory events that enhance
cultural diversity. This significant volume is a valuable source for researchers, policy-makers and managers of arts events around the globe.
Pivot for Success CABI
Events and festivals have an increasingly vital role in our leisure lifestyles. We recognize them as part of our lives. For some, they are a very
significant part of our lives. The network of festivals and events that either adorn the world now, or are planned for the future, can both serve to
motivate new visits as well as enhance the lives of the people who live in – or near – the host area. They are also dynamos of cultural development, of
sport knowledge and excellence and sophisticated consumption. Such dynamic outputs require dynamic inputs. This book looks at different event and
festival cases and forwards separate and current managerial implications and responses to these, with reference to the UK, America and Australia.
Both up-to-date and forward thinking, the managerial themes addressed are: Creative Management, Festival and Event audience development,
Culture and Community, Event and Festival evaluation. Festival and event types include sport events, art festivals, community events, live music and
culinary extravaganza. This book was previously published as a special issue of Managing Leisure: An International Journal.
2009 Songwriter's Market SAGE
As ecological issues increase and concern worldwide is mounting about the changing nature of work and cultural life, the field of adult education must
respond. Adult education holds much potential for its ability to highlight cultural knowledge, promote change, and maximize the capacity of adults to
work together in strengthening mutually supportive communities that contribute to a sustainable future. It is imperative that we (re)educate adults
about productive but sustainable work and stronger local community living within an understanding of the relational being and the interdependency
of all things. This edited collection explores the cultural roots of the ecological/cultural crisis and its relationship to adult education. The development
of sound practices and new cultural understandings among adults are emphasized. Certainly, there exists evidence of small grassroots work that
builds hope and skills for the coming of a new age of sustainable and just life. This volume discusses the: Connections between sustainability,
environmental and ecojustice education, Forms of radical sustainability adult education, Established cultural institutions as potential agents of
change, Principles of ecojustice education, and Implementation of these principles in formal and community education settings. This is the 153rd
volume of the Jossey Bass series New Directions for Adult and Continuing Education. Noted for its depth of coverage, it explores issues of common
interest to instructors, administrators, counselors, and policymakers in a broad range of education settings, such as colleges and universities,
extension programs, businesses, libraries, and museums.
The Rebel Entrepreneur GRIN Verlag
Songwriter's Market is packed with insider information about the music industry that can spell the difference between success and failure. You'll find
support and encouragement through listings for support organizations, online resources, as well as articles and interviews with industry insiders. With
completely updated listings for music publishers, record companies, managers, booking agents, and record producers, as well as information about
how the music industry works and how to protect yourself from the scam artists of the industry, this helpful guide is every musician's best friend.
The Arts and Events Routledge
The New Arts Entrepreneur is the first uniquely designed pedagogy for arts entrepreneurship educators and students. Melding an arts-first approach
with understandable entrepreneurial concepts and newly formulated tools, the text helps arts students to envision themselves as an entrepreneurial
CEO, not simply another random entrepreneur flailing through a maze of well-worn entrepreneurial suggestions that don't fit. At the core of the text
are the entrepreneurial ecologies of the arts. The ecologies provide a framework to envision an entrepreneurial horizon for almost any arts-based
business, included those ventures seeking to impact the production of art. In addition to this revolutionary framework, the text also introduces tools
designed to compliment the ecologies. Designed with arts students in mind, it accomplishes two critical tasks not found in other textbooks: venture
sustainability and decision-making. This newly developed approach focuses on the decision-making required to sustain new arts ventures and will be
of interest to arts students from all disciplines.
Global Wine Tourism diplom.de
"A Festival Planning Guide was written to help nonprofits, civic organizations, school groups, business leaders, and other volunteers create successful
events that celebrate special occasions, holidays, and milestones, promote awareness, and raise funds for their organizations. This resource is
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adaptable to all types of events that depend on volunteers and have very small budgets. This down-to-earth guide leads the way through the whole
planning process: vision, planning and organization, celebrating the event, and the evaluation which leads back into the vision for next time"--
Amazon.com.
Ebook: Managerial Accounting - Global Edition University of Texas Press
Research paper from the year 2009 in the subject Business economics - Company formation, Business Plans, grade: 1, London Metropolitan
University, language: English, abstract: iBus(r) will offer an exciting new service for music enthusiasts by combining the special features of an Apple
store with those of an internet cafe. iBus(r) is a mobile entertainment hub that will tour all of the UK's finest festivals and gigs. iBus(r) will be a
magnet for the iPod generation of today, enabling customers to either download exclusive iBus(r) iTunes, surf the net or purchase first-class Apple
merchandise. iBus(r) is the answer to the abiding demand of new and creative music ventures. By collaborating with innovative brand leader Apple,

iBus(r) is able to create an exclusive forum for communication and entertainment through the medium of public internet access. In today's
increasingly mobile society, fast and easy internet access has quickly become a necessity of life. However at most festivals, internet access is still a
rarity, which would make iBus(r) the sole provider of this service. This fact, in addition to the significant demand of iPods and iTunes, presents iBus(r)
with a chance to seize this window of opportunity and enter into a profitable
Thirty Years of Filmmaking in Austin, Texas John Hunt Publishing
Songwriter's Market is packed with insider information about the music industry that can spell the difference between success and failure. You'll find
support and encouragement through listings for support organizations, online resources, as well as articles and interviews with industry insiders. With
completely updated listings for music publishers, record companies, managers, booking agents, and record producers, as well as information about
how the music industry works and how to protect yourself from the scam artists of the industry, this helpful guide is every musician's best friend.
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