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The Sports Management Toolkit
McFarland

"Fundamentals of Sport Marketing" has
long been the premier textbook in its
field, and this updated, expanded fourth
edition once again delivers superior
content for aspiring sport marketers. As
the most contemporary, comprehensive
text of its kind, Fundamentals of Sport
Marketing, 4th Edition, is a must-have
resource for current data, trends, and
concepts critical to success in the ever-
changing world of sport. Students just
beginning to explore their options in the
sporting industry will gain a firm
foundational understanding of sport
marketing principles and strategies. As
they explore the text, they will
encounter a broad range of topics,
including in-depth analyses of marketing
mix components, media relations in
sport, and use of licensing and logos in
the sport industry. A brand-new chapter
covers social media and its increasing
impact on sport marketing. The authors,
Dr Brenda Pitts and Dr David K Stotlar
are internationally well-known experts in
the sport industry. Their extensive
experience both consulting and working
in the field allows them to share their
unique insights with the newest
generation of sport marketers.
Fundamentals of Sport Marketing
Routledge

Clinical Exercise Physiology, Fourth
Edition With Web Resource, is the most
comprehensive guide to the clinical
aspects of exercise physiology. Covering
24 chronic conditions, it is the go-to
book for students preparing for ACSM
Clinical Exercise Physiologist

certification.

Law for Recreation and Sport Managers
Macmillan Higher Education

Key features include: learning objectives
for each chapter; learning activities that
help students meet those objectives;
extensive references to sources of
additional information; real life
scenarios, case studies, profiles of sport
managers and news stories that
illustrate specific points; information
about relevant publications, governing
bodies and professional associations;
and ethical, legal and communication
considerations.

Research Methods and Design in Sport
Management Routledge

The burgeoning global sport industry is a
$500 billion business with no signs of
slowing down. For the upper-
undergraduate and graduate sport
management student exhibiting a
penchant for finances and a passion for
sports, the field of sport finance presents
tremendous career opportunities. No
other textbook connects financial
principles with real-world sport finance
strategies as effectively as Sport
Finance, Fifth Edition With HKPropel
Access. Emphasizing a more practical
approach, the fifth edition goes beyond
the what and how of sport finance and
dives deeper into the why—the
reasoning behind the principles of sport
finance—providing students with an
even more comprehensive perspective
on what drives the financial success or
failure of any sport entity. The text is
organized into five areas, focused on the
hard skills tomorrow’s sport financiers
must master to perform their role:
increasing revenues and decreasing
expenses, developing budgets,
understanding financial statements and
ratios, obtaining funding and managing
cash, and building a financial strategy.
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Each section features an insightful
introduction by a renowned industry
professional, providing a real-world
perspective that's sure to pique readers’
interest. Chapters addressing revenues
and expenses include budgets from the
sporting goods industry, intercollegiate
athletics, and professional sports. The
sport industry landscape has changed
significantly since the previous edition
was published, and the fifth edition
reflects the new realities affecting
today’s sport organizations. Addressed
are name, image, and likeness (NIL) rule
changes; esports; cryptocurrencies; non-
fungible tokens (NFTs); sport gambling;
the proliferation of broadcasting rights
and the sneaker market; and the
impacts of COVID-19 on the sport
industry. The fifth edition’s practical
takeaways are especially prominent with
the addition of related online resources
available to students and assignable by
instructors via HKPropel. One highlight is
“Two-Dollar Team,” an Excel-based
simulation that introduces students to
assets and liabilities, revenue and
expenses, budgeting, cash management,
and borrowing and reveals how these
specialties work together in developing
financial strategies. Three other
assignable class projects involve
personal budgeting, expenditures, and a
stock market game. Other new features
include five brand-new case studies and
a profile of a typical health club, “Mike’s
Gym,” in which students are challenged
to put their learning to the test by
reading and understanding financial
statements, setting budgets, and
identifying strengths, weaknesses, and
growth opportunities for the fictional
facility. Sport Finance provides students
with a thorough understanding of the
financial and economic aspects of the
sport industry. By analyzing sport

business entities and structures,
financial statements, and funding
sources, students will acquire the skills
to make more informed and effective
financial decisions, better manage the
risks, and recognize opportunities in the
world of sport. Note: A code for
accessing HKPropel is not included with
this ebook but may be purchased
separately.

Clinical Sports Medicine Routledge

This textbook presents a comprehensive
analysis of organizational behavior in
sport organizations from a practitioner's
perspective. It covers issues related to
managing employees and work teams as
well as organizational structure and
culture in sport. The book has four
sections: Organizational Behavior in the
Sports Industry, Getting to Know
Employees and Volunteers of Sport
Organizations, Work Groups and Teams,
and Understanding the Organization.
Each chapter begins with a practitioner
interview describing a challenge that
was overcome by their organization.
That example is used to highlight
applicable theories and interventions
used in the industry. Additional
examples or theories are discussed to
provide students a broad picture of
managerial issues in the sports industry
and provide alternative approaches to
intervention illustrated in the
practitioner interview. The case studies
offer the opportunity to practice and
apply the ideas to real-world scenarios in
the sports industry. Students using this
book will gain an understanding of how
managers and leaders apply theory to
communicate with and engage
employees to foster desired
organizational cultures while being
challenged to address common issues
using cases and hypothetical situations.

Contemporary Sport Management



Human Kinetics

Sport continues to experience
unprecedented popularity, with growth
driven by the evolving ways in which
sport teams, athletes, and media
communicate with their audiences and
fan bases. In turn, the dynamic world of
sport communication offers burgeoning
career opportunities for students skilled
in communication and passionate about
sport. No other college text explains the
nuances of the field more effectively
than Strategic Sport Communication.
Now in its fourth edition, the text blends
theory and research with practical
approaches and current examples to
provide students with a comprehensive
examination of all aspects of sport
communication. The text boasts an
unparalleled authorship team of
international sport communication
scholars, educators, and practitioners
and aligns with the Common Professional
Component topics outlined by the
Commission on Sport Management
Accreditation (COSMA). The updated
edition features a two-part structure.
The opening chapters present the
history of the field, career opportunities
available to aspiring sport
communicators, and an examination of
the intersection between sport
communication and today’s sociological
and cultural issues, such as gender and
sexuality, race and ethnicity, and
nationalism. Part Il is dedicated to the
Strategic Sport Communication Model
(SSCM), bridging theory and practice by
detailing the three main components of
sport communication: personal and
organizational aspects of sport
communication, mediated
communication in sport, and sport
communication services and support
systems. Mass media and their shifting
and converging roles in the sport

communication space are explored,
while special attention is given to digital
sport media, including Internet usage in
sport and the Model for Online Sport
Communication (MOSC), espousing
seven central aspects of sport websites.
The text is rounded out by chapters
focusing on integrated marketing
communication, including advertising,
sponsorships, athlete endorsements, and
data analytics; public relations and crisis
communications; and sport
communication research. Additional
updates and new features of the fourth
edition include the following: The suite of
instructor ancillaries and student
resources is the most comprehensive of
any sport communication text. These
resources are delivered in HKPropel, with
case studies and Issues in Sport
Communication activities and questions
assignable to students within this
platform. The Digital, Mobile, and Social
Media in Sport chapter has been
updated to address the latest
technological advancements, such as
mobile devices, social media,
influencers, streaming services and
video, virtual reality, and augmented
reality. New case studies, job listings,
and sport communicator profiles are
included in each chapter, providing
examples of sport communication in
action and highlighting key players in
the industry and career opportunities for
students. Strategic Sport
Communication, Fourth Edition, presents
a comprehensive examination of the
evolving field of sport communication
and prepares students for an exciting
and fulfilling career in this burgeoning
field. Note: A code for accessing
HKPropel is not included with this ebook
but may be purchased separately.
Contemporary Sport Management Jones
& Bartlett Learning
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This text for undergraduate and
graduate courses covers negligence law,
intentional torts and criminal acts, risk
management, contract law,
constitutional law, and sport and
legislation. Each chapter begins with an
introduction, then explains fundamental
concepts, presents a significant case,
and discusses recent developments in
the area. Material is written in plain
language, and key terms are highlighted
and defined. This second edition
contains 18 new and revised chapters,
with greatly expanded material on risk
management. The first edition was titled
Sport Law for Sport Managers. c. Book
News Inc.

Sport Management Gorsuch Scarisbrick
Publishers

Korea has become a powerful force in
global sport, with South Korea finishing
fifth in the medals table at London 2012
and hosting the Winter Olympics in
2018. This book brings together scholars
from disciplines including sport history,
sociology, journalism, economics, sport
development, and sport management to
explore the significance of sport in
contemporary Korea. Presenting a
variety of international perspectives, it
plots the dynamic evolution of sport in
Korea and envisions the possibilities for
its future. Each chapter focuses on a key
topic of current relevance, such as sport
in the context of shifting relations
between North and South Korea, or the
role of sport in the expression of Korean
nationalism. Arguing that individuals,
institutions, businesses, and
governments have actively leveraged or
exploited sport to influence
developments in various social,
economic, cultural, and political arenas,
this book sheds new light on the
importance of sport as a catalyst for
change in Korea. This is indispensable

reading for any student or scholar with
an interest in sport, history, and culture
in Korea.

Strategic Sport Communication Human
Kinetics

Contemporary Sport Management
returns with a new edition that makes
this popular introductory text stronger
and more applicable than ever for
students who plan to enter, or are
considering entering, the field of sport
management. The sixth edition of
Contemporary Sport Management offers
the knowledge of 58 highly acclaimed
contributors, 25 of them new to this
work. Together, they present a wide
array of cultural and educational
backgrounds, offer a complete and
contemporary overview of the field, and
represent the diversity that is
noteworthy of this profession. This latest
edition offers much new and updated
material: A new chapter on analytics in
the sport industry New and updated
international sidebars for each of the
book’s 21 chapters, with accompanying
questions in the web study guide New
professional profiles showcasing the
diversity in the field Streamlined
chapters on sport management history
and sociological aspects of sport
management, emphasizing the issues
most relevant to today’s sports
managers Updated sidebars and learning
features, including Historical Moment
sections, chapter objectives, key terms,
social media sidebars, sections on
applied practice and critical thinking,
and more In addition, Contemporary
Sport Management offers an array of
student and instructor ancillaries: A
revamped web study guide that contains
over 200 activities, presented through
recurring features such as Day in the
Life, Job Opportunities, and Learning in
Action An instructor guide that houses a



sample syllabus, instruction on how to
use the web study guide, a section on
promoting critical thinking in sport
management, lecture outlines, chapter
summaries, and case studies from the
journal Case Studies in Sport
Management to help students apply the
content to real-world situations A test
package and chapter quizzes that
combine to offer 850 questions, in
true/false, fill-in-the-blank, short answer,
and multiple choice formats A
presentation package of 350 slides
covering the key points of each chapter,
as well as an image bank of the art,
tables, and content photos from the
book This new edition addresses each of
the common professional component
topical areas that COSMA (the
Commission on Sport Management
Accreditation) considers essential for
professional preparation: sport
management foundations, functions,
environment, experiential learning, and
career development. Contemporary
Sport Management is organized into four
parts. Part | provides an overview of the
field and the important leadership
concepts associated with it. Part Il
details the major settings in which many
sport management positions are carried
out. In part Ill, readers learn about the
key functional areas of sport
management, including sport marketing,
sport consumer behavior, sport
communication, sport facility and event
management, and more. And in part IV,
readers examine current sport
management issues, including how sport
management interfaces with law,
sociology, globalization, analytics, and
research. Every chapter includes a
section or vignette on international
aspects of the field and ethics in sport
management. This text particularly
focuses on the ability to make principled,

ethical decisions and on the ability to
think critically. These two issues, of
critical importance to sport managers,
are examined and analyzed in detail in
this book. Contemporary Sport
Management, Sixth Edition, will broaden
students’ understanding of sport
management issues, including
international issues and cultures, as it
introduces them to all the aspects of the
field they need to know as they prepare
to enter the profession. With its up-to-
date revisions and new inclusions, its
internationally renowned stable of
contributors, and its array of pedagogical
aids, this latest edition of Contemporary
Sport Management maintains its
reputation as the groundbreaking and
authoritative introductory text in the
field.

Contemporary Sport Management
Human Kinetics Publishers

"Updated and expanded, Principles and
Practice of Sport Management, Third
Edition offers a comprehensive
introduction to the sport management
industry. From the basic knowledge and
skill sets of a sport manager to the
current trends and issues of the sport
management industry, this text provides
the foundation for students as they
study and prepare for a variety of sport
management careers. Many well-known
sport industry professionals contribute
chapters that show students how to
apply their new knowledge and skills.
These experts provide firsthand advice
on sport industry segments ranging from
high school to the international arena.
Students gain a solid understanding of
sport management structures and learn
to apply principles such as sport ethics
to the many segments and support
systems of the industry."--Book Jacket.
Sport Management SAGE

"Short, factual description of the book
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(summary of what it includes, without
subjective or promotional language.)
This classic but thoroughly updated
introductory text is designed so students
will understand sport management as a
field of study and a vibrant professional
environment. It emphasizes critical-
thinking, ethics, and diversity while
providing a broad introduction to the
major functional areas and issues that
student will encounter in their careers"--
Sports Law Routledge

Sport is enjoyed by millions of people
across the world, and both watching and
playing sport constitutes a major part of
modern leisure time. But sport is also a
huge worldwide industry. In Globalizing
Sport, George Sage invites readers to
explore a deeper understanding of the
global dynamics of sport - not only
competitions but of the big businesses of
money, media coverage, athletic apparel
and more. He shows how phenomena
such as migration, labour, commerce
and politics affect the athletes and the
fans, continually reshaping the business
and experience of sport. Globalizing
Sport puts sport in its political, economic
and social context, revealing its
connections with businesses, countries,
media outlets and education systems.
The SAGE Handbook of Sport
Management Human Kinetics Publishers
Sport Management: The Basics is an
engaging and accessible introduction to
sport management which considers a
range of contemporary philosophical,
social, cultural and political matters as
they impact on this growing field.
Drawing links between academic theory
and practice, it explores the current
challenges facing managers in the sport
industry, addressing topics including: the
history of sport management the role of
the manager levels of management the
public, private and voluntary sectors

sport management in the global
marketplace With suggestions for further
reading throughout the text, a
comprehensive chapter on employment
and employability, and case studies
which explore both theory and practice,
Sport Management: The Basics offers a
clear and concise introduction for
anyone seeking to study or work in sport
management.

Contemporary Sport Management,
5E Routledge

Contemporary Sport Management, Fifth,
provides students with an overview of
sport management by presenting
extensive discussions of the foundational
aspects of the profession and current
topics from the field. The fifth edition
continues to engage students with a full-
color format and an integrated web
study guide. The text also discusses the
role of social media in revolutionizing the
industry and the significance of sport as
an international institution. Students will
learn the relevance of legal,
sociocultural, historical, political, and
psychological concepts to the
management of sport; the professional
skills and attitudes of successful sport
managers; and ways in which the
globalization of sport continues to affect
sport management professions.
Managing Organizations for Sport and
Physical Activity Human Kinetics

Sport now has to compete for the
consumer dollar with a vast array of
leisure activities online as well as offline.
Successful sport marketing is the result
of carefully structured planning,
creativity and perseverance. Integrating
the unique characteristics of sport with
traditional marketing theory, Strategic
Sport Marketing presents a framework of
strategic decision-making. The authors
outline the diverse markets for sport:
participants, sponsors, spectators and



fans. International case studies and
'sportviews' selected from a wide range
of sports and media illustrate the unique
features of sport marketing. Strategic
Sport Marketing is a practical tool and
theoretical guide to sport marketing
internationally. The fourth edition of this
widely used text is fully revised and
updated. It includes new material on
sports promotion, customer service and
social media, as well as new case
studies. 'A sport marketing text at the
undergraduate level needs to engage
both student and teacher. . . | believe
Strategic Sport Marketing does this
rather well." - Sport Management Review
'. .. a comprehensive illustration of the
integration of sport marketing theory
with sport marketing practice.' - Journal
of Sport Management

Sport Psychology Human Kinetics

Sport Governance provides a
comprehensive guide to the practical
application of governance principles to
amateur and professional sport
organisations operating at the
community, state/provincial, national,
and international levels. It presents a
balanced view between accepted
practice and what contemporary
research evidence tells us about a range
of governance principles and practices.
Organised in three parts, the text
provides the reader with * an
explanation of the concept of
governance, key terms and definitions as
well as the economic, political and social
factors that impact on how the
governance function is enacted within
sport organisations; * an understanding
of the “mechanics” of governance - the
elements of structure, process and
performance that ensure the governance
function is carried out within sport
organisations; and * a discussion of a
number of contextual issues in sport

governance, including dual leadership,
ethics, governance change and future
governance challenges. Sport
Governance is essential reading for
practitioners working and volunteering in
the sport industry and upper level
undergraduate and postgraduate
students enrolled in sport and leisure
management programs.

Managing People in Sport
Organizations Routledge

Leaders and managers throughout the
sporting world face many ethical
challenges on a daily basis. Should an
athletic director chastise an unruly but
influential supporter? What factors
should affect an athlete's eligibility? Is
competitiveness acceptable in youth
sports? This text shows aspiring sports
management professionals how to
identify the moral issues in sports and
develop principle-centered leadership
practices to lead with justice, honesty,
and beneficence. Among the issues
addressed are the conflict between
sportsmanship and gamesmanship,
violence in sports, racial and gender
equity, performance-enhancing drugs,
academics, and commercialization.
Throughout, specific examples from real-
world sports situations and reflective
questions encourage students to think
critically. Instructors considering this
book for use in a course may request an
examination copy here.
Contemporary Sport Management
Routledge

Managing Organizations for Sport and
Physical Activity, fourth edition, presents
a clear and concise treatment of
managing organizations in sport and
physical activity. The four functions of
management--planning, organizing,
leading, and evaluating--provide a
general framework that represents the
simplest and best approach for
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introducing readers to the intricacies of
management. For each management
function, Chelladurai presents relevant
theories and their practical applications,
citing those theoretical models that are
most appropriate to the unique aspects
of the sports industry. He uses the open
systems perspective, placing
organizations in the context of their
environment and emphasizing the
manager's role in adapting and reacting
to changes in that environment. To apply
theory to sport management practices,
Chelladurai provides numerous
examples from the fields of physical
activity and sport, including professional
sports, intercollegiate athletics, health
and sports clubs, and recreation/fitness
programs. New to the Fourth Edition A
chapter on service quality, which
describes the notion of quality in sport
management services--from the local
fitness center to the pro sport arena. It
also discusses the measurement of
service quality and the gaps in
translating customer expectations into
the desired service. A new feature
providing "An Expert's View," which
offers additional perspectives on
relevant topics contributed by scholars
who research and publish in a specific
area. New sidebars on current topics
relevant to the field of sport
management; some examples include
US Track and Field's SMART goal setting
as well as genes and technology of
leadership. Pedagogical Aids Developing
Your Perspective. Thought-provoking
questions ask learners to apply
theoretical information to contexts
relevant to them from their current
experiences or in their future careers.
Managing Your Learning. Key points from
each chapter enhance comprehension.
Strategic Concepts. Key terms lists
provide for a shared vocabulary in

discussing the major concepts of
management. In Brief. Short summaries
of the important points in a section help
crystallize concepts. To Recap. Brief
boxes revisit key concepts discussed
earlier in the book. Extensive references
to journals, scholarly texts, and relevant
websites.

Social Issues in Sport SAGE

"This book helps students prepare for
careers in the fast-paced world of sport
marketing, as well as provides a
resource for practitioners looking for the
latest information in the field. The book
offers abundant examples of the latest
issues in the competitive marketplace"--
Contemporary Sport Management Jones
& Bartlett Learning

The most authoritative and
comprehensive textbook on sport
finance has been updated and revised to
include in its examination the distinct
changes in the economic climate of the
sport industry in recent decades, as well
as the impacts and challenges the
contemporary economic climate
presents for the sport industry. Divided
into five sections finance trends and
challenges, economic rationale for public
investment, primary sources of funding,
revenue from enterprise sources, and
fundraising Financing Sport, 4th Edition
also contains a thorough updated
examination of venue and sport property
revenues, including ticket and
merchandise sales, the rise of luxurious
and extravagant fan experiences, as well
as commercial media rights that stretch
across traditional broadcast, satellite,
and innovative new web-based outlets
for consuming sport content. Also newly
updated and expanded are fundraising
areas that discuss traditional and
emerging trends in sport sponsorship
and donation. Thorough in both its depth
and scope, Financing Sport, 4th Edition
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is an engaging, edifying textbook for undergraduate students, teachers, and
sport-related graduate and industry professionals.
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