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Elektronski marketing
Pearson College Division
Formerly known as
Contemporary Marketing
Research, Marketing
Research: The Impact of
the Internet presents
marketing research
through the eyes of a
manger using and

purchasing research
information, while
maintaining solid,
competitive coverage of
quantitative methods.
Extensive updates and
revisions enhance its
traditional high quality
and enjoyable style.
Sales Management
Berrett-Koehler Publishers
This work shows how the
various elements of
consumer analysis fit
together in an integrated

framework, called the
Wheel of Consumer
Analysis. Psychological,
social and behavioural
theories are shown as
useful for understanding
consumers and
developing more effective
marketing strategies. The
aim is to enable students
to develop skills in
analyzing consumers from
a marketing management
perspective and in using
this knowledge to develop
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and evaluate marketing
strategies. The text
identifies three groups of
concepts - affect and
cognition, behaviour and
the environment - and
shows how these they
influence each other as
well as marketing
strategy. The focus of the
text is managerial, with a
distinctive emphasis on
strategic issues and
problems. Cases and
questions are included in
each chapter.
Strategic Management
and Business Policy
Routledge
Designed for courses

covering Marketing on the
Internet and/or Electronic
Commerce, this book
discusses the tools and
techniques being used
today to harness the vast
marketing potential of the
Internet.
Introduction to Electronic
Commerce and Social
Commerce Etopia Press
Discusses the tools and
techniques being used
today to harness the vast
marketing potential of the
Internet. The text
presents the Internet as a
strategic marketing tool.
Electronic Commerce
Oxford University Press,

USA
The Internet is quickly
becoming a commonly
used tool for business-
customer interaction.
Social media platforms
that were once typically
reserved for personal use
are now becoming a vital
part of a business’s
strategy. Maximizing
Commerce and Marketing
Strategies through Micro-
Blogging examines the
various methods and
benefits of using micro-
blogs within a business
context, bringing together
the best tools and tactics
necessary to properly



E Marketing Judy Strauss Frost 6 Edition Lwplus 5

5

incorporate this approach.
Highlighting current
empirical research and
insights from various
disciplines, this book is an
essential reference source
for academics, graduate
students, social media
strategists, and business
professionals interested in
the positive use of social
media in business
environments.
E-Marketing Cengage
Learning
For any Marketing or
CIS/MIS class with an
introductory Web site
development component.
Drawing on current

research, the goal of this
text is to assist students
to create sites that are
100% user-focused. It
describes the process
from planning through
publishing and publicizing,
all from the users
perspective. The authors,
professionals in marketing
and information
technology, respectively,
each bring a unique
background and
perspective to the task.*
Instruction on how to
write a creative, brief Web
site plan. * Provides
students with a guide on
Web site design and

content production. *
Tutorials for building Web
sites in HTML,
Macromedia
Dreamweaver, Microsoft
Front Page, and Netscape
Composer. * Provides
students with experience
in Website design using
the latest and most
popular programs. *
Tutorials for creating
graphics in Adobe
Photoshop and Image
Ready. * Provides
students with hands-on
experience using two
highly recognized
programs. * Tutorials for
publishing a site using FTP
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and Web authoring tools.
* Provides students with
hands-on instruction and
experience. * Thorough
instruction on publicizing
a Web site using search
tools, other online
techniques, and offline
methods
Consumer Behavior
and Marketing
Strategy IGI Global
Earlier editions have Judy
Strauss as the first named
author.
Strategic Brand
Management Pearson
College Division
Introduction to Finance,
17th Edition offers

students a balanced
introduction to the three
major areas of finance:
institutions and markets,
investments, and financial
management. Updated to
incorporate recent
economic and financial
events, this new edition is
an ideal textbook for first
courses in
finance—reviewing the
discipline’s essential
concepts, principles, and
practices in a clear,
reader-friendly manner.
Students gain an
integrated perspective of
finance by learning how
markets and institutions

influence, and are
influenced by, individuals,
businesses, and
governments. Designed to
impart financial literacy to
readers with no previous
background in the
subject, the text provides
a solid foundation for
students to build upon in
later courses in financial
management,
investments, or financial
markets. Equations and
mathematical concepts
are kept to a minimum,
and include
understandable, step-by-
step solutions. Divided
into three parts, the book
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explains financial
markets, discusses the
functions of financial
systems, reviews savings
and investments in
different sectors,
describes accounting
concepts and
organizational structures,
and more. Real-world
examples featured
throughout the text help
students understand
important concepts and
appreciate the role of
finance in various local,
national, and global
settings.
Digital Marketing
Essentials M.E. Sharpe

An analysis of the
invasion of our personal
lives by logo-promoting,
powerful corporations
combines muckraking
journalism with
contemporary memoir to
discuss current consumer
culture
Prentice Hall's E-
marketing Guide
Macmillan
Advertising and Violence
identifies and analyzes
the important issues
related to violence in
advertising and its overall
effects on society. The
book is based on a widely
cited special issue of the

Journal of Advertising and
includes eight new
chapters that expand the
book's coverage.
Principles of Internet
Marketing John Wiley &
Sons
Social Media Marketing: A
Strategic Approach
promises to be the
seminal textbook in the
field with its distinctive
conceptual foundation
and practical approach to
developing successful
social media marketing
plans. A proven eight-step
social media planning
model provides students
with a cumulative learning
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experience, showing them
how to construct social
media strategies that
achieve desired
marketing goals. These
marketing goals shape
the development of
tailored social media
strategies. Special
attention is given to the
most effective techniques
for identifying targeted
marketing on the social
web, with emphasis on
the creation of personas
that represent the critical
online market segments
for a company. Students
discover how to put these
well-defined personas to

work in selecting the
optimal social media
platforms for reaching an
organization's marketing
goals. Students are taught
rules of engagement and
social media ethics for
behaving properly as
marketers on the social
web. With these
guidelines in mind, the
most productive
marketing tactics for each
type of major social media
platform are examined in
depth. These platform-
specific tactics, along with
all the proceeding
material in the book, are
brought together in the

final chapter to create a
comprehensive social
media marketing plan,
with detailed explanations
and illustrations from a
real world plan. Extensive
consideration is given to
monitoring, evaluating,
and tuning the
implementation of social
media marketing
initiatives. In addition,
students are introduced to
the most useful
quantitative and
qualitative social media
measurements, along with
various ways to estimate
an organization's return
on investment in social
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media marketing
activities. Important
Notice: Media content
referenced within the
product description or the
product text may not be
available in the ebook
version.
E-marketing Springer
An introduction to
marketing concepts,
strategies and practices
with a balance of depth of
coverage and ease of
learning. Principles of
Marketing keeps pace
with a rapidly changing
field, focussing on the
ways brands create and
capture consumer value.

Practical content and
linkage are at the heart of
this edition. Real local and
international examples
bring ideas to life and new
feature 'linking the
concepts' helps students
test and consolidate
understanding as they go.
The latest edition
enhances understanding
with a unique learning
design including revised,
integrative concept maps
at the start of each
chapter, end-of-chapter
features summarising
ideas and themes, a mix
of mini and major case
studies to illuminate

concepts, and critical
thinking exercises for
applying skills.
Internet-Based Customer
Value Management M.E.
Sharpe
The Riveting True Story of
One Of the World's Most
Iconic Mission-Driven
Companies Ben & Jerry's
has always been
committed to an insanely
ambitious three-part
mission: making the
world's best ice cream,
supporting progressive
causes, and sharing the
company's success with
all stakeholders:
employees, suppliers,
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distributors, customers,
cows, everybody. But it
hasn't been easy. This is
the first book to tell the
full, inside story of the
inspiring rise, tragic
mistakes, devastating fall,
determined recovery, and
ongoing renewal of one of
the most iconic mission-
driven companies in the
world. No previous book
has focused so intently on
the challenges presented
by staying true to that
mission. No other book
has explained how the
company came to be sold
to corporate giant
Unilever or how that

relationship evolved to
allow Ben & Jerry's to
pursue its mission on a
much larger stage.
Journalist Brad
Edmondson tells the story
with an eye for details,
dramatic moments, and
memorable characters. He
interviewed dozens of key
figures, particularly Jeff
Furman, who helped Ben
and Jerry write their first
business plan in 1978 and
became chairman of the
board in 2010. It's a
funny, sad, surprising, and
ultimately hopeful story.
Introduction to Finance
Pearson Educación

Throughout the book,
theoretical foundations
necessary for
understanding Electronic
Commerce (EC) are
presented, ranging from
consumer behavior to the
economic theory of
competition. Furthermore,
this book presents the
most current topics
relating to EC as
described by a diversified
team of experts in a
variety of fields, including
a senior vice president of
an e-commerce-related
company. The authors
provide website
resources, numerous
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exercises, and extensive
references to supplement
the theoretical
presentations. At the end
of each chapter, a list of
online resources with links
to the websites is also
provided. Additionally,
extensive, vivid examples
from large corporations,
small businesses from
different industries, and
services, governments,
and nonprofit agencies
from all over the world
make concepts come
alive in Electronic
Commerce. These
examples, which were
collected by both

academicians and
practitioners, show the
reader the capabilities of
EC, its cost and
justification, and the
innovative ways
corporations are using EC
in their operations. In this
edition (previous editions
published by
Pearson/Prentice Hall), the
authors bring forth the
latest trends in e-
commerce, including
social businesses, social
networking, social
collaboration, innovations,
and mobility.
Marketing Research
Springer

For courses in Internet
Marketing or E-marketing
This book teaches
marketers how to engage
and listen to buyers, and
how to use what they
learn to improve their
offerings in today’s
Internet- and social
media-driven marketing
environment. It brings
traditional marketing
coverage up-to-date with
a thorough, incisive look
at e-marketing planning
and marketing mix tactics
from a strategic and
tactical perspective. The
focus is on the Internet
and other technologies
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that have had a profound
effect on how marketing
is approached today.
Included is coverage of
marketing planning; legal
and global environments;
e-marketing strategy; and
marketing mix and
customer relationship
management strategy
and implementation
issues. A major revision,
this seventh edition
reflects the disruption to
the marketing field
brought about by social
media. As such it covers
many new topics that
represent the changes in
e-marketing practice in

the past two years.
Because of the ever-
changing landscape of the
Internet, the authors
suggest reading this book,
studying the material, and
then going online to learn
more about topics of
interest. Features: Better
understanding of new
concepts in today’s
electronic marketplace is
accomplished as the book
puts that new terminology
into traditional marketing
frameworks. Readers are
encouraged to exercise
critical thinking and
attention to their own
online behavior in order to

better understanding the
e-marketer’s perspective,
strategies, and tactics–to
think like a marketer.
Although the focus is on
e-marketing in the United
States, readers also see a
global perspective in the
coverage of market
developments in both
emerging and developed
nations. An entire chapter
devoted to law and ethics,
and contributed by a
practicing attorney,
updates readers on the
latest changes in this
critical area. Readers are
guided in learning a
number of e-marketing
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concepts with the help of
some outstanding
pedagogical features: -
Marketing concept
grounding helps readers
make the connection
between tradition and
today. Material in each
chapter is structured
around a principle of
marketing framework,
followed by a look at how
the internet has changed
the structure or practice,
providing an ideal bridge
from previously learned
material. -Learning
objectives set the pace
and the goals for the
material in each chapter. -

Best practices from real
companies tell success
stories, including new
examples of firms doing it
right. -Graphical
frameworks serve as
unique e-marketing visual
models illustrating how
each chapter fits among
others. -Chapter
summaries help readers
review and refresh the
material covered. -Key
terms are identified in
bold text within the
chapter to alert readers to
their importance. -Review
and discussion questions
are another device to be
used for refreshing

readers’ understanding of
the material in the
chapter. -Web activities at
the end of each chapter
help readers become
further involved in the
content. -This revision
reflects the disruption to
the marketing field based
on social media. A major
revision from the sixth
edition, it includes many
new topics, as dictated by
changes in e-marketing
practice in the past two
years. -Three important
Appendices include
internet adoption
statistics, a thorough
glossary, and book
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references. NEW.
Students get a broader
look at social media as it
is now integrated
throughout the book,
instead of confined to one
chapter. NEW. A look a
new business models
continues and
strengthens the approach
of learning from real life
examples. Added and
described in detail are
such models as social
commerce (and Facebook
commerce), mobile
commerce and mobile
marketing, social CRM,
crowsourcing, and many
important be less

pervasive models such as
crowfunding, freemium,
and flash sales.
NEW.Chapters 12, 13 and
14 were completely
rewritten to reflect the
move from traditional
marketing communication
tools to the way
practitioners current
describe IMC online:
owned, paid and earned
media. NEW. Readers see
examples of many new
and interesting
technologies that are
today providing marketing
opportunities, both in the
Web 2.0 and 3.0 sections.
NEW. The chapter-

opening vignettes
continue to play an
important role in
illustrating key points.
Two new vignettes and
new discussion questions
about each chapter
opening vignette are
included. NEW.Included
are many new images in
every chapter, plus
updated “Let’s Get
Technical” boxes.
NEW.Other chapter-
specific additions that
further enhance
understanding of the
concepts include: -More
social media performance
metrics (Ch. 2) -“Big data”
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and social media content
analysis (Ch. 6) -New
consumer behavior theory
and “online giving” as a
new exchange activity
(Ch. 7) -Social media for
brand building (Ch. 9) -
App pricing and web page
pricing tactics (Ch. 10)
Cram101 Textbook
Outlines to Accompany
Thomson
E-marketingRoutledge
Maggie's Mates Springer
Written by experienced
authors who share
academic as well as real-
world practices, this text
features exceptionally
comprehensive yet

manageable coverage of
a broad spectrum of E-
commerce essentials from
a global point of view. The
new edition pays special
attention to the most
recent developments in
online behavior in our
business, academic, and
personal lives.
Introduction to E-
Commerce and E-
Marketplaces; Internet
Consumer Retailing;
Business-to-Business E-
Commerce; Other EC
Models and Applications;
EC Support Services; EC
Strategy and
Implementation;

Application Development
Perfect for anyone looking
for a brief or
supplemental text on EC.
Ideal for busy executives.
Electronic Commerce
2018 E-marketing
This new Edition of
Electronic Commerce is a
complete update of the
leading graduate
level/advanced
undergraduate level
textbook on the subject.
Electronic commerce (EC)
describes the manner in
which transactions take
place over electronic
networks, mostly the
Internet. It is the process



16

16 E Marketing Judy Strauss Frost 6 Edition Lwplus 2023-04-27

of electronically buying
and selling goods,
services, and information.
Certain EC applications,
such as buying and selling
stocks and airline tickets
online, are reaching
maturity, some even
exceeding non-Internet
trades. However, EC is not
just about buying and
selling; it also is about
electronically
communicating,
collaborating, and
discovering information. It
is about e-learning, e-
government, social
networks, and much
more. EC is having an

impact on a significant
portion of the world,
affecting businesses,
professions, trade, and of
course, people. The most
important developments
in EC since 2014 are the
continuous phenomenal
growth of social networks,
especially Facebook ,
LinkedIn and Instagram,
and the trend toward
conducting EC with mobile
devices. Other major
developments are the
expansion of EC globally,
especially in China where
you can find the world's
largest EC company. Much
attention is lately being

given to smart commerce
and the use of AI-based
analytics and big data to
enhance the field. Finally,
some emerging EC
business models are
changing industries (e.g.,
the shared economy
models of Uber and
Airbnb). The 2018 (9th)
edition, brings forth the
latest trends in e-
commerce, including
smart commerce, social
commerce, social
collaboration, shared
economy, innovations,
and mobility.
Radically Transparent
Harvard Business Press
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This book explores what
marketing is and how an
enterprise can
differentiate itself from
others in attracting and
retaining customers. The
book is organized
according to the design of
the first-year marketing
course in the two-year
MBA program at the
Harvard Business School.
Each chapter of the book
is written by HBS faculty
and used by MBA students
in preparation for
classroom participation.
The book consists of three
parts: the analysis of
marketing opportunities,

the formulation of
marketing strategy, and
the execution of that
strategy.
Maximizing Commerce
and Marketing Strategies
through Micro-Blogging
Springer
This is a multidisciplinary
textbook on social
commerce by leading
authors of e-commerce
and e-marketing
textbooks, with
contributions by several
industry experts. It is
effectively the first true
textbook on this topic and
can be used in one of the
following ways: Textbook

for a standalone elective
course at the
undergraduate or
graduate levels (including
MBA and executive MBA
programs) Supplementary
text in marketing,
management or
Information Systems
disciplines Training
courses in industry
Support resources for
researchers and
practitioners in the fields
of marketing,
management and
information management
The book examines the
latest trends in e-
commerce, including
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social businesses, social
networking, social
collaboration, innovations
and mobility. Individual
chapters cover tools and
platforms for social
commerce; supporting
theories and concepts;
marketing
communications;
customer engagement
and metrics; social

shopping; social customer
service and CRM contents;
the social enterprise;
innovative applications;
strategy and performance
management; and
implementing social
commerce systems. Each
chapter also includes a
real-world example as an
opening case; application
cases and examples;

exhibits; a chapter
summary; review
questions and end-of-
chapter exercises. The
book also includes a
glossary and key terms,
as well as supplementary
materials that include
PowerPoint lecture notes,
an Instructor’s Manual, a
test bank and five online
tutorials.
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